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If you aren’t on the Web, you aren’t!
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Percent of American Adults 
Who Use the Internet (Pew 

Research Center) • 87% of American 
adults use the 
Internet



Today’s Topics

• Free Listings

• Social Networking

• Email Marketing

• Additional 

Resources



Online Listings



Take Advantage of Free Listings

• Pick Tennessee Products 

• LocalHarvest

• Local Table (Middle Tennessee)

• Edible Nashville 

• Edible Memphis

• Taste Buds – Chattanooga

• Nourish Knoxville 

• Appalachian Sustainable Agriculture Project 
(ASAP) Local Food Guide



Example – Pick TN Products

• Apply online 
https://agriculture.tn.gov/MarketingApplication/default.aspx

• Receive listing on Website and Mobile App

• Make the most of it

– Use the logo and promotional items

– Cross promote –
• Link to PTP page, Like the PTP Facebook page

– Update often!

• Email: pick.tn@tn.gov

https://agriculture.tn.gov/MarketingApplication/default.aspx
mailto:pick.tn@tn.gov








Social Media



Social Media Use

• 74% of online adults used 
a social networking site 
(Jan. 2014)

• In 2014, 52% of adults 
who used the Internet 
used multiple sites
– In 2013, 42%

• Source: Pew Research 
Center



Social Networking Sites
(January 2016)

1. Facebook

2. Twitter

3. LinkedIn

4. Pinterest

5. Google+

6. Tumblr

7. Instagram

8. VK

9. Flickr

10.Vine

http://www.ebizmba.com/articles/social-networking-websites



Social Media Use
• Firsts

– >50% of online adults 65+ 

use Facebook (31% of all 

seniors)

– ~50% of online adults 18-

29 use Instagram
• 49% of Instagram users check it daily

• 42% of online women 

use Pinterest
– 13% of men



Uses for Social Media

• Develop and maintain relationships through 
ongoing updates, information and engagement

• Tell your story to help develop image and 
personality

• Inform customers of current conditions/situations

• Encourage repeat visits by reminding of product 
availability, uses

• Gather feedback

• Spread the word to followers’ contacts



Develop a Social Media Plan

• Choose social media tools to use –
where is your target audience?

• Decide how you will use

• Determine who will be responsible 
for managing content

• Assign a backup administrator



• Features, tools and the 

inner workings of social 

media are in a constant 

state of change

• Regularly update your 

knowledge



• Business page!

• Profile picture – logo

• Cover photo 

– Beautiful picture of product or farm

– Or “ad”

• Complete “About” section

• “Pin” post with important details to top

– URL, days/hours of operation, directions

• Keep current/post regularly

• Call to action – ask people to “share” 

posts





Keys for 

Success
• Promote 

social media 
sites on other 
materials

• Encourage 
and engage 
customers to 
contribute



Try to generate more 

comments, likes and shares

• Post pictures!

• Win it Wednesday, 

Throwback Thursday, 

Farm Fun Friday

• Ask questions

• Run contests (check 

rules)



Try to generate 

more comments, 

likes and shares

• Post how to’s with 
pictures of the 
finished product

– Recipes

– Decorating ideas

– Landscaping ideas

– Craft ideas



Ask for and incorporate 

testimonials

– Ask customers to 
report experiences 
on sites such as 
Yelp and 
TripAdvisor 

– Ask them to post 
on social media 
sites

– Ask if you can put 
quote on Website or 
signage



Email Marketing



Stay Connected - Email

• Generate a customer 

database
– Names, e-mails or other 

contact information

• E-news messages or 

newsletters
– Basic email Constant 

Contact, Mail Chimp, etc. 

provide analytics

• Make it easy to sign up

• Tell what’s in it for them

• Be sure to bcc



Make Email Mobile Ready

• 90% of adults owned cell 

phone in 2014

– 58% owned a smartphone

• Smartphone use by age

– 83% age 18-29 

– 74% age 30-49

– ~50% age 50 to 64



E-mail Basics

• Appealing/exciting subject line 

• Address to individual

• Short message with clear 

focus

• Call to action 

• Signature –

– Who you are

– How to contact you – phone, 

web, social media



Email Basics

• Double check for spelling 

and grammar errors

• Do not include attachments

• Offer method to opt out

• Make it viewable on phone



Other Content Considerations

• What bringing to market 

this week

• Recipes

• Preservation instructions

• Fun farm fact or 

happening

• Information about a cause 

you support



Additional Resources



• Pick up a copy today

• Find it at your local 
Extension Office

• Download it at 
https://extension.ten
nessee.edu/publicati
ons/Documents/PB1
823.pdf



• Pick one up today or

• Find it online at 
https://extension.ten
nessee.edu/publicati
ons/Documents/D13
.pdf
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