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UTIA SOCIAL MEDIA GUIDELINES —
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DEPT WEB PAGE
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Real. Life. Solutions.”

At the UT Institute of Agriculture, our students, specialists, and ressarchers are working every day to deliver on our brand promise: Real. Life
Solutions. Thelr efforts are making a positive difference In the health of humans, animais, and the environment. Whether Iit's in Tennessee or
around the world, UTIA is making a difference for a growing population-and UTIA Marketing and Communications wants you to know all about
it

HOW WE TELL THE UTIA STORY

Branding

Strategic marketing planning
Creative campaign development
Social media

Madia refations

Crisis communication

Intarnal communecation

Graphic design

Video production

Photograpty

Putiications editing and production
VWebsite design consultation
Dizpizys and exhibits
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REGISTERANY UT SOCIAL MEDIA
ACCOUNTS WITHUTIA
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Social Media

Social meda ia Gurrently ane of the sasiest and most #ffective ways to reach an sudience Al media platforma like Twitter
Facebook, and Unkedin #3ch cater to a specific demographic, but whan used In tandem can broadcast the UTIA brand to & wide rangs of
Individaals, For the UTIA brand to achieve the most iImpact a¢ s Al s0cal media platforms, IS important we represent it in & unified
and condistant mannar, Using the UTIA and unit logos across afl platforms IS ane way to reinderce the UTIA hrand
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Please take & momant 1o review the UTIA Soclal Media Guidelines and Beat Practices, and rogister your new or existing soclal

media account{s) here to stay connected with cther UTIA communicators

¥ you have anather need in your uie of social media, please feel free to contact ud at B85-974-7141




UTIA SOCIAL MEDIA GUIDELINES

 Must have supervisor’s approval to establish
new account

- All social media accounts must be
registered with UTIA

 Must have multiple
administrators/managers

 Former employees should be removed as
administrators



SOCIAL MEDIA FOR MARKETING

GOALS

Increase website traffic
*Increase brand awareness

' Create a brand identity
Communicate and interact with clients

http://www.wordstream.com/social-media-marketing



TIPS FOR SOCIAL MEDIA

* Planning — who will be involved?
* Content is King — good content draws an audience

* Consistent Brand Image — promote social media
constantly

* Track Competitors — check how others are using
social media

* Measure Success with Analytics — which posts are
most popular?

http://www.wordstream.com/social-media-marketing



POPULAR SOCIAL MEDIA

§ -Facebook - educate and
interact with clients

» " Twitter —allows you to

broadcast updates in 140
characters

‘Pinterest —image centered
platform




FACEBOOK TIPS

 Many of our clients are already using
Facebook

 Facebook can be used to share links to
information, images and have conversations

with our clients

 More popular with young adults and seniors
than teens



UT EXTENSION ON FACEBOOK

n UT Extension Q Alan  Home

UT Extension

About Photos Raviews More +

B suaus [ Photo / Video

= UT Extension

hiips //axtension tennessee adu/ . /WP-2015-11-TurkeyTime aspx
Food safety tips from UT Extension about cooking the bird and all those

Thanksgiving leftovers



E TWITTER TIPS

* Fastest growing Social Medium
* Popular with young people

* Share compelling content —include images,
ink to new or interesting research or news

* Learn from others by following on Twitter

* Use Apps such as HootSuite to manage and
schedule Tweets
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Amy !—Iastings Elizer

Amy helps people improve their lives by
teaching hesithful food choices and
personal financial management through
University of Tennesee Extension.

; Messages

£ ~ ¢ || 7: Windham, Alan S - Outlook W... | & Amy Hastings Elizer (@Amy... %
# Discover ¥
o
A |
“ X
\ ) L
: i—g’ ) .
” 3 )
- ! S

Tweets

Tweets & replies Photos & videos

Amy Hastings Elizer @4myHEIze

DYK Grapefruit got its name from how it
grows on the tree, clustered like bunches of
grapes? Learn more: ow.ly/livmO

Amy Hastings Elizer @~myHElz Feb5
Planning a grocery store tnp this weekend? Eat heart healthy by choosing

1z
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(2 Soil, Plant Pest Center




TWITTER
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10’14 . 34 , 39 Edit profile

Tweels weets & replies Photos & videos Who to follow - refresh - View a

‘5"?!‘ Windham

(B Alan Wirdham Retweeted American Rifleman HA
Plant Pathologist with UT Extension, MS Robin Usborne (- =meraldashborer Jan 4 2 Follow
State Univ & NC State alum: omamental January 2016 “EAB locations map. Three new finds in IN, MA, OH

and turf pathology in the Mid-South. . + Middle Tennessee FB

Opinions are my own. 2 Follow

¢ Nashville, TN

MT Basketball 117 5L
Y facebook comiSoilPlaniPestC




ATWEET

;@\‘ Alan Windham @UTPlantDoc - 11 Dec 2015

e

‘82 Fungi responsible for diseases of orn
plants overwinter in leaf litter. Rake and
remove or pulverize to decay.




(® PINTEREST TIPS

' Pinterest has a fast growing community of
users

' Pinterest is an image heavy social medium

' Pinterest is a place to get ideas for projects
and interests

* Primarily a female audience



PINTEREST KEYWORD SEARCH:
GARDENING

Raised Canning Container

All Pins Your Pins Pinners

Social Media For Extension Marketing - PowerPoint

P3 Social Media For Extension Mar...

Organic Gardening 101 - How to - afe
Start an Organic Vegetable Garden
| myhumblekitchen.com ”
727 31 ) v

7:55 PM

a m ) 83
OF®eu 2/8/2015



ANOTHER TWEET

spruce the "Blues"”. Thinning canopy?
Check for needlecast and spider mites.




REASONS TO CONSIDER USING MORE

THAN ONE SOCIAL MEDIUM

* Social medium platform use varies by age
* 53 million U.S. adults use 2+ platforms

* 70% of adults use multiple social media
platforms for different interests

- 60% of social media users use different
platforms to follow media, people, brands

http://heidicohen.com/multi-platform-social-media-use/
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CASE STUDY: USING FACEBOOK
FOR ORNAMENTAL PLANT

PATHOLOGY AND ENTOMOLOGY
EDUCATION

Alan Windham
Frank Hale
Debbie Joines

Darrell Hensley




OUR CHALLENGE: AMORE DIVERSE
AUDIENCE

= At many educational
'@ meetings throughout
- M| the year, our
: audience is primarily
male. Our challenge
. was to use social
media to attract a
more diverse
audience.

P i

2015 Turf and Ornamental Field Day, UT Plant Science Farm



SOIL PLANT PEST CENTER ON
FACEBOOK

[ §]] Sot Prant Pest Center

Page Lessages Notficatons [ neghts

Sevens More «

B seanus Photo | Video [ Ofter, Byt «

= Soil, Plant Pest Center

For a comprenensive list of insecticices labeled for use In nursenes
greenncuses. interiorscapes and landecapes 9o to

hitps fextension lennessee edu/pubicat. /Documents/\VW329 paf




WE SHARE OUR
EXPERTISE




PEST
ALERTS

Crape myrtle
bark scale is
new to
Tennessee.

M Soil, Plant Pest Center

| Posted by Alan Windham [2] - March 20 @

Dr. Hale visited the epicenter of the crape myrtle bark scale
outbreak in Germantown yesterday. This exotic, invasive insect
was first found in TN in 2013. Let us know if you see this in your
county. Thanks to Troy Allison, plant health care specialist with
Jones Bros Tree and Landscape Co. for giving us a tour of the
affected area.

Like - Comment - Share

£ Mark Windham, Gary Windham and 14 others like this.

L) View 8 more comments




FACEBOOK INSIGHTS (ANALYTICS)

Page Activity Insights Settings
Overview Likes Reach Visits Posts  People

09/10/2014 N Honey locust has its place in landscapes, just not
A Mine. I'm not a fan, | realize they're tough and

747 pm

09/10/2014 aeawe! As summer annuals are coming o an end in our
4:31 pm S &2 flower gardens, we see some common diseases

09/10/2014 P University of Tennessee Turf and Ornamential
3:48 pm Field Day 2014 - Event Overview - Turf Repubiic

3:46 pm

09/10/2014 ey Follow the excitement of the UT Turi and
Ornamental Field Day tomorrow on Facebook or

09/10/2014 || The calm before the storm at the UT Plant Science
3:43 pm I Famm in Knox County where the UT Turf and

09/10/2014 Questicn on anthracnose on maple today. Bruce
%

mentioned that he was seeing this in our lab this = @

2:07 pm
See More

Facebook analytics allows you to review posts that connect with your
audience and those that don't.




INSIGHTS (ANALYTICS)

3 & g

/| & nttps://www .facebook.com/SailPlantPestCenter/insights/

Page Activity Insights Settings

Overview Likes Reach Visits Posts People

Page Likes Post Reach

3,096 Total Page Likes 1,327 Total Reach

A 0.6% from last week v 19.7% from last week

17 1,243
New Page Likes Post Reach
A 142 9% v21.2%

= This week
Last week

= This week
— Last week

Vaiir B Mact Panant Dacte

f22 Alan Home

Export Build Audience ¥

Engagement

175 People Engaged #
¥ 42 4% from last week

56

Likes

10

Comments

19 Chat (21)

0@ e

7:34 PM
2/8/2015




EXPORT DATAVIA EXCEL- DATA
SUITABLE FOR SUPER

c s

HOME INSERT PAGE LAYOUT FORMULAS DATA REVIEW

o PROTECTED VIEW Be careful—files from the Internet can contain viruses. Unless you need to edit, it's safer to stay in Protected View. Enable Editing

f\‘ Date

B C D E F G
| Lifetime Total Likes Daily New Likes Daily Unlikes Daily Page Engaged Users Weekly Page Engaged User 28 Days Page Er
Lifetime: The total number of Daily: The number of new pecDaily: The number of Unlikes cDaily: The number of people v Weekly: The number of peopl¢28 Days: The nun

1/12/15 2978 26 322
1/13/15 2984 28 134
1/14/15 2992 22 145
1/15/15 2998 224
1/16/15 3001 87 254
1/17/15 3043 536
1/18/15 3059 645
1/19/15 3061 650
1/20/15 3065 700
1/21/15 3066 798
1/22/15 3066 752
1/23/15 3070 734
1/24/15 3072 494
1/25/15 3074 398
1/26/15 3075 386
1/27/15 3076 304
1/28/15 3077 280
1/29/15 3078 327
1/30/15 3078 332
1/31/15 3079 306

2/1/15 3079 304

2/2/15 3080 357

2/3/15 3083 370

2/4/15 3089 292

4
5
1
1
4
2
2
2
1
2
1
0
1
0
0
3

000000 KOO0 00000 K O KKOKKO

~

Key metrics ‘ Daily Like Sources [ Daily Total frequency distri... Weekly Total frequency distr...
] M o-——+ 100%

2/8/2015



OUR MOST POPULAR POSTS

* Original content
- Good illustrations

* Brief description
with links to more
information

* Least popular posts
were links to news or
magazine articles




SIMPLE CONCEPTS SOMETIMES
RESONATEWITHYOUR AUDIENCE

1 2,604 People Reached

Soil, Plant Pest Center
November 24, 2014 - Edited - @ 824 | ikes, Comments & Shares

This eroded berm gives you an idea of the depth and distribution of the root
system of a red maple. It may dispel the generalized concept that some 552 67 485

Likes On Post On Shares
have of a tree's root system. AW

78 13 65

Comments On Post On Shares

194 177 17

Shares On Post On Shares

769 Post Clicks
463 1 305

Photo Views Link Clicks Other Clicks #
NEGATIVE FEEDBACK

13 Hide Post 4 Hide All Posts

0 Report as Spam 3 Unlike Page

Popular posts can be simple concepts, local stories; it doesn’t have to be “rocket science”.




YOU CAN NOW SEARCH OVER

1 TRILLION FACEBOOK POSTS

- Facebook now has a key word search to look for posts of

interest.

Impatiens Downy Mildew Soil, Plant Pest Center

,.; - Alan Windham » Master Gardeners of Rutherford County,
ke TN

June 22, 2012 - Murfreesboro, TN - @

Downy mildew on impatiens is making the rounds. | found it on mine last
night. If you aren't sure what to look for see the posts from this week on DM
on the Soil, Plant Pest Center facebook page. Plants with severe symptoms
will shed leaves and lack flowers. My plants look healthy, yet they are

infected.

Soil, Plant Pest Center

+ Liked w

Like - Comment - Share

shared Soil, Plant Pest Center's post.

December 19, 2014 at 10:56am - @

Entomology and Plant Pathology - University of Tennessee




ENGAGED USERS

£ soil, Plant Pest Center Q [ T

Page  Activity  Insights  Settings Export  Build Audience Help

Overview Likes Reach Visits Posts Feople

Your Fans People Reached People Engaged Check-ins

The people who have liked, commented on, or shared your posts or engaged with your Page in the past 28 days.

19%
Women 10% 14%
B 60% 53%
People Engaged  Your Fans 0% 3% -
I
1317 18-24 2534 4554
Men 0% ] - - _
B 39% 46% 4%

FPeople Engaged  Your Fans

Over the last 3 years, our social media audience is consistently a female majority.




FACEBOOK AUDIENCE

2012 1024 22,902 127,393
2013 2160 38,580 238,079

2014 2786 36,944 256,090

2015 3785 35,016 356,613




CHALLENGES

 Time —there is a currency for social media
it's called time

* Audience buy in, must promote
- Lots of “noise” in the online market

* Posts and questions generated by followers



WE WERE ABLE TO:

 Reach people new to Extension
*Increase the diversity of our audience

- Contact with Master Gardeners and Green
Industry Professionals throughout the year

* Multiplier effect of information that is shared



THE SOIL, PLANT AND PEST CENTER’S FACEBOOK
PAGE RECENTLY RECEIVED THE 2015 “BRIGHT IDEA

AWARD” FROM THE SOUTHERN REGION IPM
CENTER.



QUESTIONS?
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SOIL, PLANT & PEST CENTER
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THE UNIVERSITY OF TENNESSEE

Real. Life. Solutions.

Programs in agriculture and natural resources, 4-H youth development, family and consumer sciences, and resource development.
University of Tennessee Institute of Agriculture, U.S. Department of Agriculture and county governments cooperating.
UT Extension provides equal opportunities in programs and employment.





